ANAAEI=H:

TNG YVWONG TWV EMXEIPNPATIWV YIa
1A EMNXEIPNPATIKA PoviEAa

TwV ENIXEIPNPATIKWY POVTEAWYV NOU
XPNOLPOMOLOUV Ol EMNXELPNOELG

Twv anapaitntwy 6€€0TNTWVY yla TNV
aNoTEAECPATIKN XPNON TWV EMXELPNUATIKWV
HovTéAwY

x
ZXEAIAZMOZ:

Tou eknaldeuTikoU NPoypAappatog, yia
andktnon S€EL0TATWY Kal IKAVOTATWV

Tou odnyou peBodoAoyiag yia Toug
EKNALOEUTESG eVNATKWV

*
ANANTY=H:

Tng S1adIKTUaKNG NAATPpOpPag,

nou o€ cuvOUAoPO E TO EKNALOEUTIKO
npoypappa, 6a eNTPEWPEL O€ ENXELPNPATIEG,
o€ €ni6ogoug eNXelpNPATieg,

o€ eKNALdeUTEG evnAlKwY Kal o€ dAda dtoua
nou evaIapEPOVTAL YIa Ta ENXEIPNPATIKA
poviéna, va avantugouv SeE€LOTNTEG Kal va
anoKTtNOOUV TNV anattoUpPevn yvwaon,

HE EAKUOTIKO TPOMO.
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To OUYKEKPIPEVO €pyo xpnpatodoteital pe v unoothpiEn tng Eupwnaikng
Enttponng. H unootnplén tng Eupwnaikng ENttponng atnv Napaywyn TNG Napoucag
€kboong Sev OUVIOTG aModOXN TOU MEPLEXOPEVOU, TO OMoio avukatontpidet
aNOKAELOTIKG TI§ ANOWELG TwV CUVIAKTWY, KAl N Enttponn &ev pnopei va avadBel
TNV €UBUVN yla onoladnnote XpNon Twv NANPOPOPLWY NOU NEPLEXOVTIAL OE QUTAV.
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‘0Ao KaL NepLOCOTEPEG ENLXELPNOELG LOpUOVTAL
K@Bg xpdvo, aAAa Atydtepeg anod to 40%
dpaotnplonotouvtal ndvw anod 5 xpovia.

To Baotko npdBAnpa eival 61t noAAoi enidogol
enxelpnpatieg, 6ev avayvwpidouv tnv aia tou
ENLXELPNPATIKOU POVIEAOU KAl SEV APLEPWVOUV
TOV anattoUpPevVo XpAvo yLa Tnv dnploupyia tou
KalL oxedlaopou TNG oTPatNyLKNG TNG £TaLpiag.

*

Edv sloal enixelpnpatiag, £av entBupeic va
yivelg enxelpnpatiag, €av eioatl eknaldeutng
evnAikwy, N anAd og evolaPEépeL N BEPATIKA TwWV
ENXELPNPATIKWV PoVIEAWYV, TOTE TO £pYyO
ProBM 2 eival yia oéva.

S

[NAHPO®OPIEZ
A TO EPIO

TITAOZ: Understanding and Developing
Business Models in the Globalisation Era

KQAIKOZ: 2019-1-PLO1-KA204-064951
AIAPKEIA: 24 prveg
XPHMATOAOTHZH: Mpdypappa Erasmus+

NG Eupwnaikng Evwaong
BAZIKH APAZH: Yuvepyaoia yia kalvotopia

Kal avtadnayn Kanwyv Npaktikwy
- Eknaideuon EvnAikwy

1\

2TOXOI

Na eualobntonolnBouv ol eNIXEPNPATIES Kal
oL ENi60EOL ENIXELPNUATIEG OXETIKA PE TNV onpacia
TWV ENXELPNPATIKWV PJOVIEAWY, OTOV 0XeSLATPO

TNG OTPATNYIKNG PLA EMIXEIPNONG, KAl MLO
OUYKEKPLUEVA OTAV OUVOEETAL PE KOLVWVIKOMOALTIKA
B€pata kal tnv naykooplonoinan.

*

Na BeAtiwBoUV ol SeEIOTNTEG KAl Ol YVWOELG TWV
EKNALSEUTWV EVNAIKWY KAl TWV EKNALSEUTWV
YEVIKOTEPQ, OXETIKA e TN d1daokania
EMNIXEPNUATIKWY POVIEAWY, PE TNV NPOCOXN Va
oTpEPETAL o€ BEPATA Naykooulonoinong.



